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“The Conference, The Hague”: The Hague Convention Bureau launches new brand identity

4 February 2016, The Hague, The Netherlands - The Hague Convention Bureau (THCB) launches
its new brand identity, supporting the newly-developed strategic route for the upcoming 5 years
with the main goal of The Hague becoming one of the world’s top 50 event destinations. THCB will
work towards The Hague becoming the second city in The Netherlands when it comes to hosting
international meetings and conferences.
The Hague has a unique reputation and heritage as the International City of Peace and Justice,
which provides a meaningful place where organisations can meet, share knowledge and make
progress.
The new brand identity builds on this international knowledge infrastructure, by facilitating
connections and interaction to enrich the congresses and meetings brought to the city. The
Hague is a place where international research, expertise and action in various fields come
together. The city has enormous human and intellectual capital, much of it contained within the
many leading public and private organisations based here. This makes The Hague a global hub for
sectors including Peace & Justice, Finance & Legal, Information & Technology, Energy &
Renewables, and Security.
The new THCB brand identity – a complete transformation in terms of visual representation and
messaging – underpins the city’s sharp focus on these sectors and translates it into the domain
of conferences and meetings. THCB will focus on delivering measurable outcomes for
organisations, their people and stakeholders.
“The Hague is uniquely positioned to host high-profile events,” said Mr. Karsten Klein, deputy
mayor of The Hague. “Home to numerous international industries and institutions, R&D centres
and educational establishments, the city is a true knowledge hub and an excellent foundation for
progress-oriented discussions. The city offers a wide range of up-to-date congress venues, hotels
and other supporting facilities.”
THCB’s new brand identity and the city’s unique positioning is encapsulated in the sign-off “The
Conference, The Hague”.
“The Hague stands out as a city name because of its prefix – ‘The’.” said Michael Wallis, creative
director of branding agency Corke Wallis. “The brand concept uses this to underline the unique
strengths that make The Hague a contemporary, global event destination.”

“‘The’ communicates quality. Not a conference - The Conference. To deliver results, every aspect
of an event or conference has to be world-class – no weak links. The Hague delivers excellence at
every point: The Hotel, The Dinner, The Network, The Venues, The Knowledge, The Debate, The
Result.”
“We are pleased with a brand identity that communicates the city as an attractive meeting
destination which adds value to the meeting planner or association,” explained Nienke van der
Malen, Director of THCB. “It is not just about The Hague and its inexhaustible opportunities, it is
about what the city can mean for your conference and the measurable results you will leave with.
The Hague adds value in terms of the knowledge and expertise that is available in the city.”
###
Note for editors
About The Hague Convention Bureau
The Hague Convention Bureau (THCB) is the official marketing organisation for The Hague as a
business event destination. Its activity is focused on promoting The Hague as which has a long
history of hosting numerous world-class meetings and conferences, and continues its excellence
in service provision. THCB offers independent and fully customised support to organizes of
corporate and association event, or when planning an incentive travel itinerary, while keeping its
services free of charge. With an extensive network of partners, including many leading local
venues, hotels, restaurants, caterers, service providers and PCOs, The Hague Convention Bureau
is perfectly positioned to act as a gateway to the city. We recognize the symbiosis between the
location and the event: our special relationship with the many public, commercial and educational
institutions within The Hague or its vicinity enables us to draw mutual gains and achieve a
meaningful and lasting impact both on the city, and within the involved organizations.
www.theconferencethehague.com
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